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National Park Service Concession
Environmental Management Program Mission

“To provide assistance and guidance that advances
the environmental performance of businesses
providing visitor services in national parks.”
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Objectives
v/ Evaluate
¥ Educate

v/ Communicate




CoEMP Goals

2 Achieve and maintain environmental compliance as a
minimum performance level for concessioners in
national parks.

O Promote environmental management and advance
sound environmental strategies for all concessioners
in national parks.

O Increase NPS staff and concessioner awareness and
knowledge of environmental topics and programs.

0 Lead by example and promulgate recognition of
commercial visitor services that demonstrate
environmental excellence.



Program Opportunities

CONTRACT PLANNING

Determining “Necessary
& Appropriate” Visitor
Services

CONTRACT
EVELOPMENT

Incorporating
Environmental criteria &

responsibilities
CONTRACT AWARD

1/3 of evaluation points
based on responses to

resource protection CONTRACT

EVALUATION STDS.

Yearly operational
evaluations include
environmental criteria
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“...The EMP shall account for all activities with potential environmental impacts
conducted by the Concessioner or to which the Concessioner contributes. The

scope and complexity of the EMP may vary based on the type, size and number
of Concessioner activities under this CONTRACT...”

Policies

Goals/Targets

Responsibility and Accountability
Documentation

Information Management
Reporting

Communication

Training
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October 2000




Environmental Management

ENVIRONMENTAL AUDITS
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Assistance Network

g

GreenlLine Technical Assistance
GreenLine newsletter
0 GreenLine Assistance CD — ,
0 Concession management ndsrtaning o rotnonConvl |
0 EMP requirements
a0 CEAS
0 GreenlLine newsletter
0 assistance resources
QO GreenlLine website :
WWW.CONCeSsSions.nps.gov =
0 Guidance Documents | =i T e
0 Ad hoc field assistance
O Environmental audits

(

Concession Environmental
Management Program




Success Indicators
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' ‘ Xanterra Parks & Resorts
S

upports Sustainable Fishingl

At Xanterra Parks & Resorts, we belisve that thers are few mors
formidable-ar more complex-tasks than that of reaching a balonce
betwsen business and the natural environment. To this end, when we
purchase seafosd for our restaurants, we want o support sustainable
fishriss—thoss managed to sustain pepulations of fish for the Future, s
also want to pratect marine habitats and promote little "by catch” (wosted
sateh of animals other than ths target species).

|
~ ¥ National
Environmental

PerformanceTrack L)€

Based on th latest infarmation from fisheries scientists, we've developed
alist of seafood products that we will or will not buy af this time. As new
infarmation becomes available, we will update our seafood shaies. We haps
aur polioy will help others in the tourism industry make their own informed
shoioes abaut ssafosd.

We are using the Monterey Bay Aquarium Seafood Wateh pratocel te
assist us in our ssafoed choices. The fish served on aur menus are fish we
recommend. We ssrus these species based upen thres aspects: 1) a wild
population that's abundant enough to sustain Fishing: 2) low levels of
wasted eatch or "by eatch”; and 3) fish cought or farmed in ways that
mirimizs impast to the enwironment

ENERGY STAR
PARTNER

FISH WE WILL NOT SERVE

International
Organization for
Standardization

These species’ survival is threatened by too much fishing, or they
are caught or farmed in ways that damage the environment. Our "no
serve" policy will remain in place until their status changes

(e 2K

Andy Todd, CEQ and President
Honterra Parks & Resorts

DPARTNER MEMDBER
reen” Hotels Associations

http://www.greenhotels.com
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ORGANICALLY
GROWN =
COTTON

COTTON GrROWN
UsING HERBICIDEs =
AND PESTICIDES

COTTON GROWN UsING CONVENTIONAL
METHODS 1§ HURTING BOTH OUR PLANET,

OTHER HAND, ORGANICALLY GROWN
COTTON 13 BENEFICIAL TO THE WELL BEING
OF OUR LIVING ENVIRONMENT. THE
MOUNTAIN HAS MADE A COMMITMENT TO
USE ORGANICALLY GROWN COTTON IN
THE PRODUXTION OF our T-§HIRTS. OVER
TIME WE WILL BE INCREASING THE
CRGANIC COTTON CONTENT OF OUR
T-THIRTS, UNTIL WE ARE lnn‘ii;
ORGANIC. WE HOPE THAT OTHER T-SHIRT
MANUFACTURERS WILL FOLLOW OUR LEAD!
CREATING A BETTER PLANET FOR UJS ALL.

Far mors mformation on tha benefits of orpanically prosn Con) plesse
A ol et 5 Www. mountainorganic.org

IO Thes Aaid sdn D




O&M Opportunities
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Regulations and Wildlife research..
outreach activities sa ongoing efforts

. Did you know that lead sinker and jig ingestion is the leading cause of
grtalit ylepnded in adult Common loons in Canada and the United States?




Our rzcycling is '
‘going 1o the dogs

The abmandoned
preta ar the Black Hills

Humane Society

'Protéé"ting our énvironment doesn’t end with

recycling. We need your help. Can you offer
any additional suggestions (o help keep our

‘home Green, Clean and Beautiful for future
{ zenerations?
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. SIGNAL MOUNTAIN LODGE
~ and THE ENVIRONMENT

In our continual effort to help conserve
‘and preserve the natural resources of
! Grand Teton National Park and our planet,
The arbwork on our colorful collection of drink wars e in our retail stores we are...

was designed sspecially for Rocky Mountain Matianal Park » Offenng for sale merchandise that is eanth-wise,
Easily identiffed (n thesea of cups at the officeand environmantally fnendly, and made from recycled and/or
* sure to be a bright spot In your day! reclaimad matenals whenever possible

* Purchasing from studios and companies wha incorporate
environmentally responsible processes into tha
dzvelopment of their products

= Emphasizing environmental awareness in tha selecton
and presentation of products with minima| packagmg

= Providing additional product signage that explains
environmentally fnendly merchandise items, describes
recycled or reclaimed content, and encourages the
= protection of aur natural resources
= Reusing and recycling the product packing matenals we
receive with aur merchandise deliveries
* Pninting our informational merchandise signage and gift
- hangtags on recyeled paper

* Providing quests wath recycled Kraft paper chopping bags
' our stores with naturally P
phosphate, non-towc,

DRINK UP

RELSE & BEPUCE: We encourgys you io s
reursible rugs and gliss (o plice oF
foam Jr‘:'d.mmr CLis Whenever Vol ain
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